CHILDREN’S TV PROGRAMMING COMMERCIAL
CERTIFICATION

CBS 6
IST QTR 2007



Quarter Ending: 03/31/07

CHILDREN'S TV PROGRAMMING COMMERCIAL CERTIFICATION

WRGB (“Station”) certifies that all 12-and-under children’s TV programs Freedz"g‘NB‘;;afocrfti‘:g
carried during this quarter on its analog and digital channels were formatted so that, 1400 Balltown Road
as a matter of standard policy and practice, the programs would not exceed the schenectady, NY 12309
“commercial matter” time limits of §73.670(a) of the FCC’s rules: Weekdays: 12 P - 518.346.6666

minutes in any clock-hour children’s programming (6 minutes in a stand-alone half-
hour program); Weekends: 10.5 minutes in any clock-hour children’s programming
(5.25 minutes in a stand-alone .5 hour program). Effective 01/02/07, upcoming
programming promos, with certain exceptions, count as commercial matter.

Program Title

Madeline

Sabrina

Trollz

Horseland

Cake

Dance Revolution
Strawberry Shoricake
The Littles

Liberty Kids

1. Station certifies that there were not any time periods during the quarter in which the
“commercial matter” time limits stated above were exceeded during 12-and-under children’s
programming.

X

Yes No
If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial requirements of
§73.670(b), (c) & (d) of the FCC’s rules regarding the display of Internet website addresses during
12-and-under children’s programming, which requirements became effective January 2, 2007.

X

Yes No
If no, provide details in Annex B.

| hereby state, under penalty or perjury, that the foregoing is true, correct and complete to
the best of knowledge, information and belief.

igv(atug; itle bf Authorized Station Employee
Date:
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C4ildren's Television Online Filing System “g

Foo> Media Bureau> KidVid> Confirmation site map
Submission Confirmation
Confirmation Number 79465
Call Sign WRGB
Filing Quarter Date 06/30/2007
Filing Date 07/10/2007
Please send comments via standard mail to the Federal Communications Commission, Consumer and Governmental Affairs Bureau, 445 12th Street, S.W.,,
Washington, D.C., 20554. Questions can also be answered by calling the FCC's National Call Center, toll free, at 1-888-Call FCC (1-888-225-5322).
Federal Communications Commission Phone: 1-888-CALL-FCC (1-888-225-5322) - Privacy Policy
445 12th Street SW TTY: 1-888-TELL-FCC (1-888-835-5322) - Website Policies & Notices
Washington, DC 20554 Fax: 1-866-418-0232 - Required Browser Plug-ins
More FCC Contact Information... E-mail: fccinfo@fcc.gov - Freedom of Information Act
7/10/200°

http:// Svartifossz.fcc.govaidVid/public/ﬁhng/formi& 98.faces
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“hildren's Television Online Filing System PR

FCC Home | MB

C Iren's Television Online Filing System #
FCC> Media Bureau> KidVid> Confirmation site map

Submission Confirmation

Confirmation Number 80579
Call Sign WRGB
Filing Quarter Date 09/30/2007
Filing Date 10/05/2007

Please send comments via standard mail to the Federal Communications Commission, Consumer and Governmental Affairs Bureau, 445 12th Street, S.W.,
Washington, D.C., 20554. Questions can alsc be answered by calling the FCC's National Call Center, toll free, at 1-888-Call FCC (1-888-225-5322).

Federal Communications Commission Phone: 1-888-CALL-FCC (1-888-225-5322) - Privacy Policy

445 12th Street SW TTY: 1-888-TELL-FCC (1-888-835-5322) - Website Policies & Notices
Washington, DC 20554 Fax: 1-866-418-0232 - Required Browser Plug-ins
More FCC Contact Information... E-mail: fecinfo@fcc.gov - Freedom of Information Act

http:/fjallfoss.fec. gov/KidVid/public/ﬁling/ferm‘b’98.faces 10/5/20(
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~hildren's Television Online Filing System
| FCC Home | MB

o Tederdl
(F - C Communications
- Commission '
C. .dren's Television Online Filing System
FCC> Media Bureau> KidVid> Confirmation

site mép

Submission Confirmation

Confirmation Number 82551
Call Sign WRGB
Filing Quarter Date 12/31/2007
Filing Date 01/04/2008

nts via standard mail to the Federal Communications Commission, Consumer and Governmental Affairs Bureau

| 445 12th Street, SW.,

Please send comme
Washington, D.C., 20554, Questions can also be answered by calling the ECC's National Call Center, toll free, at 1-888-Call FCC (1-888-225-5322).
Federal Communications Commission Phone: 1-888-CALL-FCC (1-888=225=5322) - Privacy Policy
445 12th Street SW TTY: 1-888-TELL-FCC (1-888-835-5322) - Website Policies & Notices
Washington, DC 20554 Fax: 1-866-418-0232 - Required Browser Plug-ins
More FCC Contact Information... E-mail: fecinfo@fecc.gov - Freedom of Information Act
1/4/2!

httne /I aﬂfoss,f’cc.g,ov/KidVid/pubiic/ﬁﬁng/form3 98.faces
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2008 — March 31, 2008

During the above period, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly

programs originally produced and broadcast primarily for an audience of children 12
years of age and under:

CARE BEARS
STRAWBERRY SHORTCAKE
CAKE

HORSELAND

SUSHI PACK

DINO SQUAD

All of these programs were disseminated for weekend broadcast by CBS affiliates and
owned stations.

[ hereby certify that the children’s programming disseminated by CBS during the period
January 1, 2008 through March 31, 2008, was formatted to contain no more than the
maximum amount of commercial time permitted under the Communications Act, as
amended, 47 U.5.C. §303a, and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that in
the form and sequence in which the programming was disseminated by CBS to its owned
and affiliated stations for broadcast:

(1 Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

I o ) oA "
Matthew Margo
Senior Vice President,

CBS Program Practices, New York

Date: April 1, 2008



CHILDREN’S TV PROGRAMMING COMMERCIAL
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2008 — June 30, 2008

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CARE BEARS
STRAWBERRY SHORTCAKE
CAKE

HORSELAND

SUSHI PACK

DINO SQUAD

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

[ hereby certify that the children’s programming disseminated by CBS during the period April 1,
2008 through June 30, 2008, was formatted to contain no more than the maximum amount of
commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

(1 Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

A ot XV e
Matthew Margo
Senior Vice President
CBS Program Practices, New York

Date: June 30, 2008
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2008 — September 30, 2008

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CARE BEARS
STRAWBERRY SHORTCAKE
CAKE

HORSELAND

SUSHI PACK

DINO SQUAD

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period July 1,
2008 through September 30, 2008, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

(1)  Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2)  When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

9?/(4:1:11“,,;« % AL e

Matthew Margo

Senior Vice President
Program Practices New York
CBS Television Network

Date: October 2, 2008
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2008 — December 31, 2008

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CAKE

HORSELAND

DINO SQUAD

SUSHI PACK

STRAWBERRY SHORTCAKE

CARE BEARS: ADVENTURES IN CARE-A-LOT

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2008 through December 31, 2008, was formatted to contain no more than the maximum
amount of commercial time permitted under the Communications Act, as amended, 47 U.S.C.
§303a, and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in

which the programming was disseminated by CBS to its owned and affiliated stations for
broadcast:

@) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

f * laﬂlUA.aJ"/ f t t C’MW
Matthew Margo ’

Senior Vice President
CBS Program Practices, New York
CBS Television Network

Date: January 5, 2009
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2009 — March 31, 2009

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CAKE

HORSELAND

DINO SQUAD

SUSHI PACK

STRAWBERRY SHORTCAKE

CARE BEARS: ADVENTURES IN CARE-A-LOT

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period January
1, 2009 through March 31, 2009, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

(hH Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

I ladienr F ) orege—
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: March 31, 2009
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THIS NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FIRST QUARTER 2009

FOLLOWING IS A LIST OF ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE FIRST
QUARTER OF 2009, JANUARY 1, 2009 THROUGH MARCH 31, 2009. THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO
ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS,
OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S
PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMECRCIAL MINUTES WAS
INCLUDED IN THE NETWORK TRAFFIC REPORTS FOR THE FIRST QUARTER OF 2009, WHICH EACH

AFFILIATED STATATION HAS RECEIVED HERETOFORE.

IF THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM CONTAINING 5.5
COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-CHILDREN'S PROGRAM, THE NUMBER
OF NETWORK COMMERCIAL MINUTES IN THE CHILDREN'S PROGRAM WOULD HAVE BEEN

DECREASED TO COMPLY WITH THE COMMERCIAL LIMITS.

Children’s Weekday Programs (series)

1. Program: A Miss Mallard Mystery
Duration: 30 minutes (Monday, Wednesday, Friday 7:00- 7:30 AM ET)

Rating: TV-G

2. Program: Robinson Sucroe
Duration: 30 minutes (Tuesday, Thursday 7:00- 7:30 AM ET)

Rating: TV-G



3. Program: The Adventures of Paddington Bear
Duration: 30 minutes (Monday- Friday 7:30- 8:00 AM ET)

Rating: TV-Y

4. Program: Flight Squad
Duration: 30 minutes (Monday- Friday 8:00- 8:30 AM ET)

Rating: TV-G

5. Program: Ripley’s Believe It or Not
Duration: 30 minutes (Monday- Friday 8:30- 9:00 AM ET)

Rating: TV-G

6. Program: Animal Crackers
Duration: 30 minutes (Monday- Friday 9:00- 9:30 AM ET)

Rating: TV-G

7. Program: Spider Riders

Duration: 30 minutes (Monday- Friday 9:30- 10:00 AM ET)

Rating: TV-Y7 FV




Program: Spider Riders

Duration: 30 minutes (Sunday 8:00- 8:30 AM ET)

Rating: TV-Y7 IV

Program: Animal Crackers
Duration: 30 minutes (Sunday 8:30- 9:00 AM ET)

Rating: TV-G

Program: A Miss Mallard Mystery
Duration: 30 minutes (Sunday 9:00- 9:30 AM ET)

Rating: TV-G



10. Program: A Miss Mallard Mystery
Duration: 30 minutes (Sunday 9:30- 10:00 AM ET)

Rating: TV-G

1. Program: Robinson Sucroe
Duration: 30 minutes (Sunday 10:00- 10:30 AM ET)

Rating: TV-G

12. Program: Robinson Sucroe
Duration: 30 minutes (Sunday 10:30- 11:00 AM ET)
Rating: TV-G

® ok ok ok ok

ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND
YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER OF 2009, COMPLIED
WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS
SCHEDULED BY THIS NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.FR. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC
SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
KYLE HART/PROGRAM & OPERATIONS MANAGER- THIS NETWORK
04/01/09



CHILDREN’S TV PROGRAMMING COMMERCIAL
CERTIFICATION

CBS 6.1 & THISTV 6.2

2ND QTR 2009



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2009 - June 30, 2009

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CAKE

HORSELAND

DINO SQUAD

SUSHI PACK

STRAWBERRY SHORTCAKE

CARE BEARS: ADVENTURES IN CARE-A-LOT

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period April
1, 2009 through June 30, 2009, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a,
and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which
the programming was disseminated by CBS to its owned and affiliated stations for broadcast:

(1) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2)  When, due to preemptions, the network disseminated during the
weekend a half-hour children’s program which was not part of an hour’s
block of children’s programming, that program contained no more than
five minutes fifteen seconds (5:15) of network commercials and was
formatted to contain no commercials supplied by the local station.

s ! lotte 2 CAEY g
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: June 30, 2009



THIS NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

SECOND QUARTER 2009

FOLLOWING IS A LIST OF ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE SECOND
QUARTER OF 2009, APRIL 1, 2009 THROUGH JUNE 30, 2009. THIS CERTIFIES THAT ALL OF THESE
PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO ALLOW FOR
NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS
AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF
THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMECRCIAL MINUTES WAS INCLUDED IN THE NETWORK

TRAFFIC REPORTS FOR THE SECOND QUARTER OF 2009, WHICH EACH AFFILIATED STATATION

HAS RECEIVED HERETOFORE.

[F THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM CONTAINING 5.5
COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-CHILDREN'S PROGRAM, THE NUMBER

OF NETWORK COMMERCIAL MINUTES IN THE CHILDREN'S PROGRAM WOULD HAVE BEEN

DECREASED TO COMPLY WITH THE COMMERCIAL LIMITS.

Children’s Weekday Programs (series)

1. Program: A Miss Mallard Mystery

Duration: 30 minutes (Monday, Wednesday, Friday 7:00- 7:30 AM ET)

Rating: TV-G

2. Program: Robinson Sucroe

Duration: 30 minutes (Tuesday, Thursday 7:00- 7:30 AM ET)

Rating: TV-G



Program: The Adventures of Paddington Bear

Duration: 30 minutes (Monday- Friday 7:30- 8:00 AM ET)

Rating: TV-Y

Program: Flight Squad

Duration: 30 minutes (Monday- Friday 8:00- 8:30 AM ET)

Rating: TV-G

Program: Ripley’s Believe It or Not
Duration: 30 minutes (Monday- Friday 8:30- 9:00 AM ET)

Rating: TV-G

Program: Animal Crackers

Duration: 30 minutes (Monday- Friday 9:00- 9:30 AM ET)

Rating: TV-G

Program: Spider Riders

Duration: 30 minutes (Monday- Friday 9:30- 10:00 AM ET)

Rating: TV-Y7 FV

Children’s Weekend Programs (series)

I.

Program: The Country Mouse and the City Mouse Adventures
Duration: 30 minutes (Saturday 10:00- 10:30 AM ET)

Rating: TV-Y E/I

Program: The Country Mouse and the City Mouse Adventures
Duration: 30 minutes (Saturday 10:30- 11:00 AM ET)

Rating: TV-Y E/I

Program: The Busy World of Richard Scarry



10.

Duration: 30 minutes (Saturday 11:00- 11:30 AM ET)

Rating: TV-Y E/I

Program: The Busy World of Richard Scarry
Duration: 30 minutes (Saturday 11:30 AM- 12:00 PM ET)

Rating: TV-Y E/I

Program: Wimzie’s House
Duration: 30 minutes (Saturday 12:00- 12:30 PM ET)

Rating: TV-Y E/I

Program: Wimzie’s House
Duration: 30 minutes (Saturday 12:30- 1.00 PM ET)

Rating: TV-Y E/l

Program: Spider Riders
Duration: 30 minutes (Sunday 8:00- 8:30 AM ET)

Rating: TV-Y7 FV

Program: Animal Crackers

Duration: 30 minutes (Sunday 8:30- 9:00 AM ET)

Rating: TV-G

Program: A Miss Mallard Mystery
Duration: 30 minutes (Sunday 9:00- 9:30 AM ET)

Rating: TV-G

Program: A Miss Mallard Mystery



Duration: 30 minutes (Sunday 9:30- 10:00 AM ET)

Rating: TV-G

1. Program: Robinson Sucroe
Duration: 30 minutes (Sunday 10:00- 10:30 AM ET)

Rating: TV-G

12. Program: Robinson Sucroe
Duration: 30 minutes (Sunday 10:30- 11:00 AM ET)
Rating: TV-G

ok ok ok %

ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND
YOUNGER, SCHEDULED FOR BROADCAST DURING THE SECOND QUARTER OF 2009, COMPLIED

WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS
SCHEDULED BY THIS NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

KYLE HART/ PROGRAM & OPERATIONS MANAGER- THIS NETWORK
07/61/09
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THIS NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

THIRD OUARTER 2009

FOLLOWING IS A LIST OF ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE THIRD
QUARTER OF 2009, JULY 1, 2009 THROUGH SEPTEMBER 30, 2009. THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO
ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS,
OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S
PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED

IN' THE NETWORK TRAFFIC REPORTS FOR THE THIRD QUARTER OF 2009. WHICH EACH

AFFILIATED STATION HAS RECEIVED HERETOFORE.

IF THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM CONTAINING 5.5
COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-CHILDREN'S PROGRAM, THE NUMBER
OF NETWORK COMMERCIAL MINUTES IN THE CHILDREN'S PROGRAM WOULD HAVE BEEN

DECREASED TO COMPLY WITH THE COMMERCIAL LIMITS.

Children’s Weekday Programs (series)

1. Program: A Miss Mallard Mystery
Time: Mondays, Wednesdays, Fridays 7:00- 7:30 AM ET from 7/1- 9/30/09
Duration: 30 minutes
Rating: TV-G

2. Program: Robinson Sucroe
Time: Tuesdays, Thursdays 7:00- 7:30 AM ET from 7/1- 8/27/09
Duration: 30 minutes

Rating: TV-G

Program: C.L.Y.D.E.



Time: Tuesdays, Thursdays 7:00- 7:30 AM ET from 9/1- 9/29/09
Duration: 30 minutes
Rating: TV-G

4, Program: The Adventures of Paddington Bear
Time: Monday- Friday 7:30- 8:00 AM ET from 7/1- 8/28/09
Duration: 30 minutes
Rating: TV-Y

5. Program: Wonderful Wizard of Oz

Time: Monday- Friday 7:30- 8:00 AM ET from 8/31- 9/30/09
Duration: 30 minutes

Rating: TV-G

6. Program: Flight Squad
Time: Monday- Friday 8:00- 8:30 AM ET from 7/1- 8/28/09
Duration: 30 minutes
Rating: TV-G

7. Program: Spider Riders
Time: Monday- Friday 8:00- 8:30 AM ET from 8/31- 9/30/09
Duration: 30 minutes
Rating: TV-Y7 FV

8. Program: Ripley’s Believe It or Not
Time: Monday- Friday 8:30- 9:00 AM ET from 7/1- 8/28/09
Duration: 30 minutes
Rating: TV-G

9. Program: Journey to the West

Time: Monday- Friday 8:30- 9:00 AM ET from 8/31- 9/30/09
Duration: 30 minutes
Rating: TV-G

10. Program: Animal Crackers
Time: Monday- Friday 9:00- 9:30 AM ET from 7/1- 8/28/09
Duration: 30 minutes
Rating: TV-G

11 Program: Spider Riders
Time: Monday- Friday 9:30- 10:00 AM ET from 7/1- 8/28/09
Duration: 30 minutes
Rating: TV-Y7FV

12 Program: Emily of New Moon
Time: Monday- Friday 9:00- 10:00 AM ET from 8/31- 9/30/09
Duration: 60 minutes
Rating: TV-Y7

Children’s Weekend Programs (series)




a2

Program: The Country Mouse and the City Mouse Adventures
Time: Saturdays 10:00- 10:30 AM ET from 7/4- 8/29/09
Duration: 30 minutes

Rating: TV-Y E/I

Program: Gren SCreen-Ae »
Time: Saturdays 10: OO IO JO AM DT from 9/5- 9/26/09
Duration: 30 minutes T
Rating: TV-Y7 E/I

R

e

Program: The Country Mouse and the City Mouse Adventures
Time: Saturdays 10:30- 11:00 AM ET from 7/4- 8/29/09
Duration: 30 minutes

Rating: TV-Y E/l

Program: Wimzie’s House

Time: Saturdays 10:30- 11:00 AM ET from 9/5- 9/26/09
Duration: 30 minutes

Rating: TV-Y E/I

Program: The Busy World of Richard Scarry
Time: Saturdays 11:00- 11:30 AM ET from 7/4- 8/29/09
Duration: 30 minutes

Rating: TV-Y. B/ -~ o

Program: The Country Mouse and the City Mouse Adventures
+ Time: Saturdays 11:00- 11:30 AM ET from 9/5- 9/26/09
Duration: 30 minutes
Ratmg T\' Y 1 =74 N

Program: The Busy World of Richard Scarry

Time: Saturdays 11:30 AM- 12:00 PM ET from 7/4- 8/29/09
Duration: 30 minutes

Rating: TV-Y E/I

Program: Horseland

Time: Sa’&urdays 11:30 AM-12:00 PM ET from 9 5- 9/46/09
Duration: 30 minutes o
Rating: TV-Y7 E/I
Program: Wimzie's House

Time: Saturdays 12:00- 12:30 PM ET from 7/4- 8/29/09
Duration: 30 minutes

Rating: TV-Y E/I

Program: Liberty’s Kids

Time: Saturdays 12:00- 12:30 PM ET from 9/5 - 9/26/09
Duration: 30 minutes T
Rating: TV-Y7 E/l

?z*owam Wimzie's House
Time: Saturdays 12:30- 1:00 PM ET from 7/4- 8/29/09
Bzéwm@n. 30 minutes

(%]

(P



18.

19.

Rating: TV-Y E/f

Program: Liberty’s Kids

Time: Saturdays 12:30- 1:00 PM ET from 9/5- 9/26/09
Duration: 30 minutes -
Rating: TV-Y7 E/I _

Program: Spider Riders

Time: Sundays 8:00- 8:30 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-Y7FV

Program: Potatoes and Dragons

Time: Sundays 8:00- 8:30 AM ET from 9/6- 9/27/09
Duration: 30 minutes

Rating: TV-G

Program: Animal Crackers

Time: Sundays 8:30- 9:00 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-G

Program: Potatoes and Dragons

Time: Sundays 8:30- 9:00 AM ET from 9/6- 9/27/09
Duration: 30 minutes

Rating: TV-G

Program: A Miss Mallard Mystery

Time: Sundays 9:00- 9:30 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-G

Program: Mummies Alive!

Time: Sundays 9:00- 9:30 AM ET from 9/6- 9/27/09
Duration: 30 minutes

Rating: TV-Y7FV

Program: A Miss Mallard Mystery

Time: Sundays 9:30- 10:00 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-G

Program: Mummies Alive!

Time: Sundays 9:30- 10:00 AM ET from 9/6- 9/27/09
Duration: 30 minutes

Rating: TV-Y7FV

Program: Robinson Sucroe

Time: Sundays 10:00- 10:30 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-G



21. Program: Spider Riders
Time: Sundays 10:00- 10:30 AM ET from 9/6- 9/27/09
Duration: 30 minutes
Rating: TV-Y7 FV

2
[N

Program: Robinson Sucroe

Time: Sundayvs 10:30- 11:00 AM ET from 7/5- 8/30/09
Duration: 30 minutes

Rating: TV-G

23. Program: Spider Riders

Time: Sundays 10:30- 11:00 AM ET from 9/6- 9/27/06
Duration: 30 minutes

Rating: TV-Y7 FV

ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND
YOUNGER, SCHEDULED FOR BROADCAST DURING THE THIRD QUARTER OF 2009, COMPLIED
WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS
COMMISSION, 47 C.F.R. § 73.670(b), (¢) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS
SCHEDULED BY THIS NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC
SERVICE ANNOUNCEMENTS ATRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
KYLE HART/PROGRAM & OPERATIONS MANAGER- THIS NETWORK
10/01/09



THIS TV NETWORK CHILDREN'S E/l PROGRAMMING

SERIES NANE SYNOPSES i TV RATING TARGET AUDIENCE

= i
This fully animated serigs is bassd on the books by Richard Scary which parents worigwide rely on (G teach valuable
iessons. Busylown is an enchanting place thal's abuzz wilh energy and lile. Young audiences iove 1o sing and laugh
slong, as Huckie Cai and Lowly Worm make their way through the day. Always concernec for each other, the residents of

BUSY WORLD OF RICHARD SCARRY Busyiown make time for z song and z smile TV-Y K2-5
The much-loved chiildren’s iable comes 1o television in 2 brand new way, full of . &d s 500 characiers with!
& unique mouse parspactive on the world. Come along with Emily, the practical Country fouse. and her sophisticatag Cily
fMouse cousin, Alexander. These two affable trevelers wisit fniends and fsmily around the giobe, siumbling across
masterming criminals, royalty, famous invemiors, arlists and an array of feliow adveniwrers  Each adventwre i€ besec on 2

COUNTRY MOUSE, CITY MOUSE real event that took piace ai the beginning of the 207 century TV-Y K4-8

Come spend a ‘day in the life’ with the monsters at Wimzie's house anc you'll never want 1o go home . Ifs the magical king
of dayeare that leads (o delightful adveniures for the pre-schoot chiid. Al of the characiers are wild and wooiv on the

outside - but definitely human on ihe inside After spanding 2 half hour in this very spacial home away {rom home
will leave the world of Wimzie unchanged. It is the worid where the reat and lhe imaginary come togetnasr, where self
estear is the order of the day, where the emotions and he 1 hips of today's preschoolers, who are growing
ten in the year 2000, are on the top of the list of siory matenal. Five vear oid Wimzie and her mother Grazieliz, an
plfot, live in Yaya's house as does Rousso. Yaya's best {risnd - even f Yaya 1s at least one hundred years ang fifty yea
old {and counting) and Russo is much more inan & hundred years her younger. Grazisliz is more (han ecsiatic to have
found a warm and comioriable home as well as & loving environment for her daughter, YWimzie, whiis she & off on nar
WIMZIE'S HOUSE somewhai unorinodoy. work schecule flying around the world. | is within this setling that we mest Jonas, Archibale, Loulou, TV-Y K3-5




THIS TV NETWORK CHILDREN'S E/Il PROGRAMMING

SERIEBNAME

SYNORSES

TV RATING

TARGET
AUDIENCE

COUNTRY MOUSE, CITY MOUSE

The much-loved children's fable comes fo television in a brand new way, full of mysieries)]
adventures and characters with & unique mouse perspective on the worid. Come along with Emily,
the practical Country Mouse. and her sophisticated City Mouse cousin, Alexander. These two!
affable travelers visit friends and family around the globe, stumbling aoross mastermind criminals |
royalty, famous inventors, arlisis and an array of fellow adventurers. Each adventure is based on &
real event that took place at the beginning of the 20th century,

WIMZIE'S HOUSE

Come spend z 'day in ihe life’ with the monsters at Wimzie's house anc you'li never wani to go
home. It's the miagical kind of daycare that leads (o delightful adveniures for the pre-schooi child.
All of the characters are wild and wooly on the outside - but definitely human on the inside.After
spending 2 hall hour in this very special home away from home, no one will leave the world of
Wimzie unchanged. It is the world where the real and the imaginary come {ogether, where sel
esteem is the order of the day, where the emotions and the relationships of today's preschoolers,
who are growing up 1o be ten in the year 2000, are on the op of the iist of story material. Five vear
old Wimzie and her mother Graziellz, an airline pifot. live in Yays's house as does Rousso, Yaya's
best friend - even if Yaye is at leest one hundred yesrs and fifty vears old (and couniing} ang Russol
is much more than & hundred vears her vounger. Grazislia is more than ecstatic to have found a
warm and comiortable home as well as & loving environment for her daughter, Wimzie, while she is)
off on her somewhat unorthodox work schedule flying around the world. It is within this setiing that w

TV-Y

LIBERTY'S KIDS

This exciting series thrusts the viewer into the dramatic fray of the War of independence, as seen through!
the eyes of two kids who've been taken in and given jobs st roving reporters by the Renaissance man of the
[Revolution, Ber Franklin. British teen Sarah sees both sides

of the war and doesn't like either, whiie
American teen Gregory is & passionate defender of freedom and liberty. French orphan Henrl, who's alsol
taken in by Ben, may be younger than his new 'big brother' and 'big sister’, but he ofien sees most clearly
The series it packed with action, yat it confronts morsl decisions head on. It's not concerned with the politics

of history, but uses the dramz of the events s @ backdrop for the conflicts faced by its protagonisic

TV-Y7

K7-12

HORSELAND

The animated adventures of four amazing kids and their horses come together in an incredible place calied
Horseland. As these friends strive to become the best competitive riders they can possibiy be, the kids and|
their eguine companians must iearn 1o deal with difficult situations and confront an array of problems that
put their honesty, integrity, self- e and i even their friend to the test

TVYT

K5-11

GREEN SCREEN ADVENTURES

Green Screen Adventures sparks enthusiasm for wiiting through age-appropriate sketch comedy,
original songs, puppetry, and story theatre. The stories are based on the wiiting of elementary
school students, ages 7-13. Children get the message that their words have power, that their voices
are being heard. Our diverse Green Screen company of performers and writers reinforce critical
writing skills and share positive social messages. Our educational mission emphasizes the four “C"s
as well as the three “R"s - Curiosity, Confidence, Citizenship, Compassion.

TV-Y7

K7-13




Thursday, July 02, 2009

The foliowing E/I programs will premiere on THIS Network beginning Saturday,
September 5% 2009 until further notice. This information is being provided to assist you
in completing your FCC 398 reports. All programming is subject to change. Additional
information regarding the 2009-2010 Children’s Programming line-up will be announced
on a later date.

Effective Saturday, September 5, 2009- until further notice:
** ALY, TIMES EASTERN**

Saturdays, 10:00- 10:30am Green Screen Adventures

Saturdays, 10:30- 11:00am Wimzie’s House

Saturdays, 11:00- 11:30am The Country Mouse and the City Mouse Adventures
Saturdays, 11:30am- 12:00pm Horseland

Saturdays, 12:00- 12:30pm Liberty’s Kids

Saturdays, 12:30- 1:00pm Liberty’s Kids

List of E/I Shows for Fall 2009 on THIS TV

Wimzie’s House: Target Audience Kids 3-5 years

Synopsis:

Come spend a 'day in the life' with the monsters at Wimzie's house and you'll never want
to go home. It's the magical kind of daycare that leads to delightful adventures for the
pre-school child. All of the characters are wild and wooly on the outside - but definitely
human on the inside.After spending a half hour in this very special home away from
home, no one will leave the world of Wimzie unchanged. It is the world where the real
and the imaginary come together, where self esteem is the order of the day, where the
emotions and the relationships of today's preschoolers, who are growing up to be ten in
the year 2000, are on the top of the list of story material. Five year old Wimzie and her
mother Graziella, an airline pilot, live in Yaya's house as does Rousso, Yaya's best friend
- even if Yaya is at least one hundred years and fifty years old (and counting) and Russo
is much more than a hundred years her younger. Graziella is more than ecstatic to have
found a warm and comfortable home as well as a loving environment for her daughter,
Wimzie, while she is off on her somewhat unorthodox work schedule flying around the
world. Tt is within this setting that we meet Jonas, Archibald, Loulou, Horace, and
Azuline as they work out the relationships that grow out of being together every day, of
growing up just a little bit every day. They learn not only about themselves but also
about the world outside the door: music, nature, art and fun are woven with a touch of
humour throughout a storyline solidly crafted on socio-affective objectives. Music, songs,
the art of discovery. Rhymes, magic, the sharing of secrets with friends. Storytime, word
games, the acceptance of "your" way. This is what Wimgzie brings into the viewers'



home. A daycare full of little monsters - what could be more real? Conflict, difficulty,
resolution, triumph. Laughter, tears, anger and joy. Wimzie is a world of enchantment.

Liberty’s Kids: Target Audience Kids 7-12 years

Synopsis:

This exciting series thrusts the viewer into the dramatic fray of the War of Independence,
as seen through the eyes of two kids who've been taken in and given jobs as roving
reporters by the Renaissance man of the Revolution, Ben Franklin. British teen Sarah
sees both sides of the war and doesn't like either, while American teen Gregory is a
passionate defender of freedom and liberty. French orphan Henri, who's also taken in by
Ben, may be younger than his new 'big brother' and 'big sister', but he often sees most
clearly. The series is packed with action, yet it confronts moral decisions head on. It's not
concerned with the politics of history, but uses the drama of the events as a backdrop for
the conflicts faced by its protagonists.

Horseland: Target Audience Kids 9-11 years

Synopsis:

The animated adventures of four amazing kids and their horses come together in an
incredible place called Horseland. As these friends strive to become the best competitive
riders they can possibly be, the kids and their equine companions must learn to deal with
difficult situations and confront an array of problems that put their honesty, integrity,
self-confidence and sometimes even their friendship to the test.

Country Mouse, City Mouse: Target Audience Kids 4-9

Synopsis:

The much-loved children’s fable comes to television in a brand new way, full of
mysteries, adventures and characters with a unique mouse perspective on the world,
Come along with Emily, the practical Country Mouse, and her sophisticated City Mouse
cousin, Alexander. These two affable travelers visit friends and family around the globe,
stumbling across mastermind criminals, royalty, famous inventors, artists and an array of

fellow adventurers. Each adventure is based on a real event that took place at the
beginning of the 20th century.

Green Screen Adventures: Target Audience Kids 7-9
Synopsis:

Green Screen Adventures teaches children critical writing skills through improvisation,
storytelling, and story theatre in this fun, informational and educational program.



CHILDREN’S TV PROGRAMMING COMMERCIAL
CERTIFICATION

CBS 6.1 & THISTYV 6.2

4TH QTR 2009



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2009 — December 31, 2009

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

BUSYTOWN MYSTERIES - I
NOONBORY & THE SUPER 7 - I
BUSYTOWN MYSTERIES - II
SABRINA: THE ANIMATED SERIES
BUSYTOWN MYSTERIES - 1T
NOONBORY & THE SUPER 7 - 11

3

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2009 through December 31, 2009, was formatted to contain no more than the maximum
amount of commercial time permitted under the Communications Act, as amended, 47 U.S.C.
§303a, and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in

which the programming was disseminated by CBS to its owned and affiliated stations for
broadcast:

) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

%ﬂw %“l CAY pr
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: December 28, 2009



e

ﬁis NETWORE\COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2009

FOLLOWING IS A LIST OF ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE FOURTH
QUARTER OF 2009, OCTOBER I, 2009 THROUGH DECEMBER 31, 2009. THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO
ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS,
OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S
PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED
IN' THE NETWORK TRAFFIC REPORTS FOR THE FOURTH QUARTER OF 2009, WHICH EACH

AFFILIATED STATION HAS RECEIVED HERETOFORE.

IF THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM CONTAINING 5.5
COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-CHILDREN'S PROGRAM, THE NUMBER
OF NETWORK COMMERCIAL MINUTES IN THE CHILDREN'S PROGRAM WOULD HAVE BEEN

DECREASED TO COMPLY WITH THE COMMERCIAL LIMITS.

Children’s Weekday Programs (series)

l. Program: A Miss Mallard Mystery
Time: Mondays, Wednesdays, Fridays 7:00- 7:30 AM ET
Duration: 30 minutes
Rating: TV-G

2. Program: C.L.Y.D.E.
Time: Tuesdays, Thursdays 7:00- 7:30 AM ET
Duration: 30 minutes
Rating: TV-G

3. Program: Wonderful Wizard of Oz



Time: Monday- Friday 7:30- 8:00 AM ET
Duration: 30 minutes

- Rating: TV-G

Program: Spider Riders

Time: Monday- Friday 8:00- 8:30 AM ET
Duration: 30 minutes

Rating: TV-Y7 FV

Program: Journey to the West

Time: Monday- Friday 8:30- 9:00 AM ET
Duration: 30 minutes

Rating: TV-G

Program: Emily of New Moon

Time: Monday- Friday 9:00- 10:00 AM ET
Duration: 60 minutes

Rating: TV-Y7

Children’s Weekend Programs (series)

I

6.

Program: Green Screen Adventures
Time: Saturdays 10:00- 10:30 AM ET
Duration: 30 minutes

Rating: TV-Y7 E/I

Program: Wimzie’s House

Time: Saturdays 10:30- 11:00 AM ET
Duration: 30 minutes

Rating: TV-Y E/I

Program: The Country Mouse and the City Mouse Adventures
Time: Saturdays 11:00- 11:30 AM ET

Duration: 30 minutes

Rating: TV-Y E/l

Program: Horseland

Time: Saturdays 11:30 AM- 12:00 PM ET
Duration: 30 minutes

Rating: TV-Y7 E/I

Program: Liberty’s Kids

Time: Saturdays 12:00- 12:30 PM ET
Duration: 30 minutes

Rating: TV-Y7 E/I

Program: Liberty’s Kids

Time: Saturdays 12:30- 1:00 PM ET
Duration: 30 minutes

Rating: TV-Y7 E/I

Program: Potatoes and Dragons
Time: Sundays 8:00- 8:30 AM ET



11.

ALL THIS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND
YOUNGER, SCHEDULED FOR BROADCAST DURING THE FOURTH QUARTER OF 2009, COMPLIED

WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d),

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS
SCHEDULED BY THIS NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

Duration: 30 minutes
Rating: TV-G

Program: Potatoes and Dragons
Time: Sundays 8:30- 9:00 AM
Duration: 30 minutes

Rating: TV-G

Program: Mummies Alive!

Time: Sundays 9:00- 9:30 AM ET
Duration: 30 minutes

Rating: TV-Y7FV

Program: Mummies Alive!

Time: Sundays 9:30- 10:00 AM ET
Duration: 30 minutes

Rating: TV-Y7FV

Program: Spider Riders

Time: Sundays 10:00- 10:30 AM ET
Duration: 30 minutes

Rating: TV-Y7 FV

Program: Spider Riders

Time: Sundays 10:30- 11:00 AM ET
Duration: 30 minutes

Rating: TV-Y7 FV

PARTNERSHIP WITH THOSE ENTITIES.




Prepared by:
- KYLE HART/ PROGRAM & OPERATIONS MANAGER- THIS NETWORK
12/31/09



